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Kat Dalager
Kat Dalager, of Lifetime Fitness in Minneapolis, didn’t get a chance to send in her bio. So, in its place, please 
enjoy this tribute to advertising’s second-greatest cat, Morris.

The “World’s Most Finicky Cat,” Morris became a household name with his advertisements for 9-Lives cat 
food. The original Morris was rescued from the Hinsdale Humane Society near Chicago by Bob Martwick, 
an employee for Leo Burnett Advertising Agency, in 1968. Besides commercials, Morris has also been in the 
movie, Shamus, with Burt Reynolds and Dyan Cannon, in 1973, and has “written” three books, The Morris Ap-
proach, The Morris Method and The Morris Prescription.

Laura Hand
Laura Hand is the Creative Director at VGM Forbin, an interactive firm located in Waterloo, Iowa. VGM Forbin 
serves local, regional and national clients in a variety of website, mobile app, SEO and social media projects. Her 
responsibilities include all aspects of the web design process from content strategy and project management to 
site design & development. When missing the tactile world, Laura creates hand-made books and invitations.
 
She has worked with clients such as Lowe’s Commercial Services, UNI World Leisure Organization, Waste 
Management and Phillips Respironics but mostly focuses on the industries of finance and healthcare.
 
Outside of work, she is the immediate Past President for the Cedar Valley Chapter of the American Advertising 
Federation (AAF), as well as a chairperson for the AAF-Cedar Valley’s ADDY Awards for the last six years.

Miguel Hernandez
Miguel comes to St. Cloud from the front range of Colorado where the sky is big and the moon is bright. 
Beginning his career in Chicago with stops at Euro RSCG, Leo Burnett and Ogilvy working on brands such 
as Walgreens, Allstate, Jim Beam among others, he now finds himself at the Sterling-Rice Group working as 
senior copywriter in both the communication and innovation space for brands such as Tervis, Intrawest, Cali-
fornia Almonds, Children’s Hospital Colorado and Pepsi. His work has been featured in Communication Arts, 
Lurzer’s Archive, Graphis, the New York Art Director’s Club and Clios. He lives in Boulder with his wife, Kara, 
and two girls, Lucy and Francie.
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“DO IT YOUR  
    DAMN SELF.” 

MUMFORD SONS
Lover of the Light the new single by

Scan to view our latest video.
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Future Travel Cravings

Born 1987

Graduated from 
high school 2005

Bought our first
house 2011

A Slice of my life
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OF TWIN BROTHERS
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a personal diagram
by Jess Sparks

Dreams 
can mean 

different things to 
different people. They can 

be the driving force that keeps a 
person going throughout the day, or 

the terrifying visions that keep us up at 
night. I like to think it’s a little bit of both. 
Dreams must encompass ones past, present, 
and future as they are a part of the amazing 
human subconscious. A small collection of my 

own data is presented below, as I too 
ponder my own dreams.

dreams
Sweet

A B C D E F 
G H I J K L 
M N O P Q R 
S T U V W X 
Y Z H A R D

a b c d e f 
g h i j k l
m n o p q r
s t u v w x 
y z h a r d 

HARD
Go

or go home.

Contact Us
Clifford Korkowski
3187 County Rd. 82 N.W.
Alexandria, MN 56308
763-360-5547
cliffrk@gctel.net

Who We Are

God Bless

Douglas County Car Care originated in Anoka  
as Free to B! We changed the name, but our  
mission of creating independence one car at  
a time, remains the same.  

How You Can Help
• Collect an offering to donate to  

Douglas County Car Care
• Encourage mechanically savvy members of  

your church or organization to volunteer  
their expertise to our cause

• Pass on our contact information to any neighbor 
you know who is need of our services

Design by Qiuwen Li
12/5/12

T-
Swift is 
designed 
to relate to 
the music of 
the singer Taylor 
Swift. The concept 
of the typeface is 
based on the chat 
bubble since many of 
Taylor Swift ‘s songs 
seem to tell her stories. 

kill your

Choose good 
friends,

you’ll either

or
TOGETHER,

TOGETHER.
get off the

Packaging
a.	 Michelle Fischer
	 Pulse Gum and Mints
	 St. Cloud State University

Packaging
b.	 Kailey Westvig
	 Camellia’s Tea
	 Central Lakes College

Packaging
c.	 Mark D. Sands
	 Wine Labels
	 Central Lakes College

Stationery Package
d.	 Laura Orestano
	 Pizza Corner Stationery
	 Alexandria Technical College

Stationery Package
e.	 Michelle Tritz
	 Cork & Fork Stationery
	 Alexandria Technical College

Brochure, Annual Report
f.	 Michelle Tritz
	 Douglas County Car Care Glove Box Guide
	 Alexandria Technical College

Poster
g.	 JennaRae Burich
	 ADDY DIYDS poster
	 Alexandria Technical College

Poster
h.	 Casey M. Weber
	 Mumford & Sons Poster
	 Alexandria Technical College

Poster
i.	 Jessica Sparks
	 Sweet Dreams
	 St. Cloud State University

Poster Campaign
j.	 Nicole Peine
	 Hard
	 St. Cloud State University

Poster Campaign
k.	 Qiuwen Li
	 T-Swift Typeface design
	 St. Cloud State University

Publication Design, Cover
l.	 Dylan Asche
	 Beautiful Mind Cover
	 Alexandria Technical College

Publication Design, Cover
m.	 Savannah Tofte
	 Book Cover
	 Alexandria Technical College

Direct Marketing
n.	 Casey Weber
	 Adobe Postcards
	 Alexandria Technical College

Direct Marketing
o.	 Aimee Elizabeth Harren
	 Post Cards
	 Alexandria Technical College

Direct Marketing
p.	 Amelia Wilcox
	 Brochure
	 Alexandria Technical College

Direct Marketing
q.	 Laura Orestano
	 Alex Tech Postcard
	 Alexandria Technical College

Direct Marketing
r.	 Alicia Kay Schmidt
	 Holiday Cards
	 Central Lakes College
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IllustratIon technIques

Watercolor is a free transparent medium which always 
convey spontaneity even though the approach is most 
deliberate. Watercolor painting is the process of painting with pigments 
that are mixed with water. This techniques scares and discourages many people, 
because it is unpredictable, difficult to correct or change, it leaks, it streaks,  
and makes the paper buckle. All of these concerns are true, yet when we 
look at a masterfully done watercolor, you can see the beauty in the way the 

transparency in the colors work.

DC Shoes are mostly made for sporting activities such as 
skateboarding and bmx. Many of the shoes have a similar think sturdy 
design with varied colors. The company was founded in 1993 by Ken Block 
and Damon Way, and is based in Huntington Beach, California. DC originally 

stood for “Droors Clothing” But now just go by DC Shoes

WATERCOLOR

DC SHOES

54

Click Chick
PHOTOGRAPHY

Waterco l o r T e chn i que
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designer series

Grunge Owl
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Watercolor
Creating a water color was very intimidating for 
me becuase I have not had the best luck with it in 
the past. I worked slowly and in sections, letting 
one dry before moving onto the next. I used older 
fashioned watercolor paper which was thicker 
and let me use a great deal of water without  
warping the paper. I used only red and blue  
pigment and mixed both on the palatte and  
on the paper directly.

The Senses
Before fabric there
were flowers that delighted 
all the five senses.

7

Oil Wash
I felt that most of the colors of roses had been 
represented in my artwork but thought, what is 
a collection of roses without a yellow one? First, 
I toned the canvas with a thinned down mix of 
yellow pigment. I used medium to wipe out the 
lights and then used a stronger yellow to create 
the midtones. I went back later and added the 
darks using brown. 
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Ingenuity:
A word that can be used to
control billions, “Love.”

Pen & Ink

Cliff Swallow

          Using the technique of Pen and Ink can create a beautiful 
image, if done the correct way. First of all you need a good reference 
photo. Find one or take one with a distinct light source and great  
values. After you find an image, decide which technique you want 
to attempt. You could use cross hatching, stipple, or the one I used 
which is the “scribble” technique. The “scribble” technique is exactly 
what it says, just scribble.  
          After drawing out the basic shapes of light and dark of my bird 
with graphite pencil, I began applying the ink. For the dark areas 
overlap your scribbling to create the darkness. For the lighter areas 
I tipped my pen slightly to the side so that less ink would come out. 
After a couple hours of precise scribbling, this is what I created.

             Cliff Swallows usually nest in large colonies on buildings, 
cliffs, and under bridges. The gourd-shaped mud nests can number 
up to several hundred or thousand in a single location. Within a Cliff 
Swallow colony some swallows lay eggs in another swallows nest. 
Sometimes swallows will lay eggs in their own nest then carry them  
to another swallows nest in their bill. 

4  3 

Illustration by SAVANNAH TOFTE

Colored Pencil

Barn Swallow

          The Colored Pencil technique was probably the easiest to do. 
After finding a great reference photo, I drew out the basic shapes of 
the bird on black matte board using a light colored pencil.I then  
began applying the colored pencil in large distinct shapes. I used 
black matte board because it’s thicker than paper and the colored 
pencil really stands out against the dark. After applying the large 
shapes, I went in and added the details like the shine on the  
bird’s eye and the feather shapes. This technique is very beautiful  
and simple.

          Glistening cobalt blue above and tawny below, Barn Swallows 
dart gracefully over fields, barnyards, and open water in search of 
flying insects. Look for the long deeply forked tail that streams out 
behind this agile flyer and sets it apart from all other North American 
swallows. True to their name, they often build their cup-shaped mud 
nests almost exclusively on man-made structures. 
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Illustration by SAVANNAH TOFTE

Watercolor

Tree Swallow

          The Watercolor technique is certainly the most beautiful 
technique. After finding a great reference photo, I applied a layer  
of clean water to the background, avoiding the bird I had drawn  
out using graphite pencil. After applying clean water, I mixed a 
bluish gray color and added it in large strokes. After that I took the 
board and tilted it back and forth to make the background colors 
move and swirl together. Then after letting that dry, I began to put 
in the basic colors of the bird and then added the details such as  
the feathers and the lights and shadows.  

          The Tree Swallow is a common bird of marshes and open 
fields. They often use many feathers from other birds in their nests 
because the feathers help keep the nestlings warm so they can 
grow faster. Outside of the breeding season the Tree Swallow  
congregates into enormous flocks and night roosts, sometimes 
numbering in the hundreds of thousands.  

11 12 

Illustration by SAVANNAH TOFTE
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Illustration by SAVANNAH TOFTE

True Believer
Chapter 14

On their wedding day, the sun rose over a cam 
Atlantic Ocean, casting prisms of light across the water. 
A light mist lingered on the beach as Doris and Lexie 
cooked breakfast for the guests at the cottage. Doris met 
Jeremy’s parents for the first time and hit  
it off particularly well with Jeremy’s father; Jeremy’s 
brothers and their wives were their normal, boisterous 
selves and spent most of the morning leaning over the 
railing of the porch, marveling at the brown pelicans  
that seemed to ride the backs of porpoises just beyond 
the break line.
     Because Lexie had been so insistent about limiting 
the number of guests, his brothers’ presence was a  
surprise. When he saw them getting of the plane in  
Norfolk the day before, he wondered whether they’d 
been hastily invited in the last couple of days because  
of the situation with Alvin. But he knew better when 
his sisters-in-law rushed into his arms, chattering about 
how Lexie had invited each of them personally and how 
much they were looking forward to getting to know her.

Mixed Media

Savannah Sparrow

          The Mixed Media technique is a really fun one because 
you can make your illustration that much more interesting by 
using more mediums. For this one I decided to use Watercolor 
and Pen and Ink. First I drew out my image using graphite pencil 
then went over it with the Pen and Ink. After applying the shadow 
areas with the Pen and Ink, I went over it with the Watercolor 
technique. I did the Watercolor part the same way I used it in the 
Watercolor illustration.  

          Savannah Sparrows are one of the most numerous 
songbirds in North America, and while sometimes over-
looked, are likely visitors across the continent. In summer, 
they don’t hesitate to advertise their location, belting out a 
loud, insect-like song from farm fields and grasslands. 
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Illustration by SAVANNAH TOFTE

Oil Wash

Purple Martin
          Our largest swallows, Purple Martins perform aerial  
acrobatics to snap up flying insects. They fly rapidly with a mix 
of flapping and gliding often feeding in mid air higher than other 
swallows, making them tough to spot.  
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Illustration by SAVANNAH TOFTE

          Oil Wash was certainly the most difficult. It’s kind of 
like an oil painting, but instead of applying a lighter value for 
the lights, you take the color off using a paint thinner. I drew 
the bird onto a canvas using a charcoal pencil then applied a 
watered down paint layer for the mid tones. After that I took 
just the paint thinner on my brush and took out the light areas 
by scrubbing the paint then dabbing with a paper towel. Then  
I began applying the dark areas by creating a deep purple 
color and painted over the mid tones.  

Visual, Logo
a.	 Lyn Wanek
	 DCCC logo
	 Alexandria Technical College

Visual, Logo
b.	 Tamera Grundhoefer
	 Click Chick Photography
	 Central Lakes College

Visual, Logo
c.	 Matthew Hanson
	 Something Neat
	 Matthew Hanson Design

Visual, Illustration, Single
d.	 Eli Thompson
	 Jazzed up - Self Portrait
	 Alexandria Technical College

Visual, Illustration, Single
e.	 Amber Winkels
	 Illustrator Champagne
	 Alexandria Technical College

Visual, Illustration, Single
f.	 Amber Winkels
	 La Dansuse Master Painting Copy
	 Alexandria Technical College

Visual, Illustration, Campaign
g.	 Taylor Watts
	 Shoes Illustrations Book
	 Alexandria Technical College

Visual, Illustration, Campaign
h.	 Tiffany Jenniges
	 Adobe Technique Cards
	 Alexandria Technical College

Visual, Illustration, Campaign
i.	 Angela Coyer
	 Vintage Hats
	 Alexandria Technical College

Visual, Illustration, Campaign
j.	 Tiffany Jenniges
	 Fishing 101
	 Alexandria Technical College

Visual, Illustration, Campaign
k.	 Amelia Wilcox
	 Rose Book
	 Alexandria Technical College

Visual, Illustration, Campaign
l.	 Savannah Tofte
	 Illustration Techniques Book
	 Alexandria Technical College

Visual, Photography, Black & White
m.	 Julie Betterman
	 Creation of Eve
	 Alexandria Technical College

Visual, Photography, Color
n.	 Cheryl Harrison
	 Red Bird
	 Central Lakes College

Visual, Photography, Color
o.	 Amber Vargo
	 Dedication
	 Central Lakes College

Visual, Photography, Color
p.	 Briana Kurowski
	 Coming Home
	 Central Lakes College

Visual, Photography, Color
q.	 Angela Goff
	 SmilingGroundHog
	 Central Lakes College

Visual, Photography, Color
r.	 Nicholas Cummings
	 No Life Guard
	 Central Lakes College
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Visual, Photography, Color
a.	 Nick Weeks
	 Aviation Fun
	 Central Lakes College

Visual, Photography, Digitally Enhanced
b.	 Angela Goff
	 Light of my Heart
	 Central Lakes College
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EVERY VOTE COUNTS. VOTING IS A PRIVILEGE.
DON’T LET OTHERS DECIDE THE FUTURE OF YOUR 
COUNTRY. MAKE YOUR OPINION MATTER. 
MAKE YOUR VOTE COUNT.

THE BEST 0.5 SQ MILES AROUND
MOSY ON DOWN AND SEE FOR YOURSELF AT
GILMAN DAYS  JULY 27-29

GILMAN DAYS
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Packaging
A.	 Julie Betterman
	 Mumford & Sons Album Artwork
	 Alexandria Technical College

Packaging
B.	 Tamera Grundhoefer
	 Tea3
	 Central Lakes College

Stationery Package
C.	 Hali danielson
	 Schubert Supply Company
	 Central Lakes College

Poster
D.	 Dylan Asche
	 Vote Poster
	 Alexandria Technical College

Poster Campaign
E.	 Vanessa Solarz
	 Car Care Poster Series
	 Alexandria Technical College

Poster Campaign
F.	 CRISTHIAN ARIAS
	 LGBT PROMO CAMPAIGN
	 St. Cloud State University

Poster Campaign
G.	 Luke Klein
	 Gilman Days
	 St. Cloud State University

Campaign
H.	 Eli Thompson
	 Pizza Dave Doll Promotion
	 Alexandria Technical College

Website
I.	 Niko Alexander
	 Portfolio Website
	 St.Cloud State University

GILMAN DAYS

DON’T BLINK OR YOU’LL MISS US
AND YOU’D HAVE TO WAIT ‘TIL NEXT YEAR
GILMAN DAYS  JULY 27-29
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218-555-6006

frstdcravings@live.com
www.frostedcravings.com

213 1/2 South Je�erson

Owner: Alicia Schmidt

Wadena, MN 56482

218-555-6006

frstdcravings@live.com

www.frostedcravings.com

213 1/2 South Je�erson

Owner: Alicia Schmidt

Wadena, MN 56482

218-555-6006
www.frostedcravings.com
213 1/2 South Je�erson
Wadena, MN 56482

1-13-2013

Dear Mr./Ms. Last Name:

I am interested in the assistant position advertised in XXX. I am currently employed as Legislative 
Director for Assemblywoman XXXX, Chairperson of the NYS Assembly XXX. I accepted this position 
because of the emphasis on the writing and research skills which are applicable to your requirements 
for an author’s assistant. My experience in the NYS Assembly has a�orded me the opportunity to 
become familiar with the consolidated and unconsolidated laws of the State of New York. I also have 
extensive experience in legal and policy research.
In my position as Legislative Director for Ms. XXX, I prepare her personal legislation which deals with 
issues relative to her position as Senior Member of the NYS Assembly Standing Committee on XXXX. 
In as much as she is Chairperson of the XXX Committee I am, of course, heavily involved in the current 
welfare and Medicaid reform movement.

In response to your search for a part-time assistant, I believe my experience in the Legislature, and my 
research and writing skills qualify me for consideration. If you would like, I can provide you with 
current samples of my work.

To further acquaint you with the speci�cs of my background I am enclosing my resume. I hope you will 
consider me for this position. I look forward to meeting with you and discussing my quali�cations 
in more detail.

                  Sincerely, 
         Your Signature 
         Your Typed Name

MARITIME GARDENS

Multimedia DVD
A.	 Amy Gambrino
	 Notebook Animation
	 Alexandria Technical College

Business-to-Consumer
B.	 Alicia Kay Schmidt
	 Frosted Cravings
	 Central Lakes College

Visual, Logo
C.	 Savannah Tofte
	 Maritime Gardens Logo
	 Alexandria Technical College

Visual, Illustration, Single
D.	 Brooke Nieland
	 Master Painting Copy
	 Alexandria Technical College

Visual, Illustration, Single
E.	 Tiffany Jenniges
	 Portrait of Charly Paige
	 Alexandria Technical College

Visual, Illustration, Single
F.	 Jessica Hubenette
	 Master Copy - William Merritt Chase
	 Alexandria Technical College

Visual, Illustration, Single
G.	 Julie Betterman
	 Woman Dressing- Master Copy of Anders Zorn
	 Alexandria Technical College

Visual, Illustration, Single
H.	 Julie Betterman
	 Tentacles
	 Alexandria Technical College

Visual, Illustration, Single
I.	 Tiffany Jenniges
	 Johnny Cash
	 Alexandria Technical College
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h.

e.

B.

g.

d.

A.

Visual, Illustration, Single
j.	 Elizabeth Hausmann
	 Self Portrait
	 Alexandria Technical College

Visual, Illustration, Single
k.	 Michelle Tritz
	 Cow Oil Painting
	 Alexandria Technical College

Visual, Illustration, Single
l.	 Laura Orestano
	 Orestano Self Portrait
	 Alexandria Technical College

Visual, Illustration, Single
m.	 Vanessa Solarz
	 Self-Portrait Oil on Canvas
	 Alexandria Technical College

Visual, Photography, Color
n.	 Cheryl Harrison
	 simplicity
	 Central Lakes College

Visual, Photography, Color
o.	 Jamie Birkedahl
	 The gate of hopes and dreams
	 Central Lakes Collage

o.

l.

n.

k.

m.

j.



Poster Campaign
Luke Klein
Gilman Days
St. Cloud State University

Integrated campaigns, Business-to-Consumer
Alicia Kay Schmidt
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Central Lakes College
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1-13-2013

Dear Mr./Ms. Last Name:

I am interested in the assistant position advertised in XXX. I am currently employed as Legislative 
Director for Assemblywoman XXXX, Chairperson of the NYS Assembly XXX. I accepted this position 
because of the emphasis on the writing and research skills which are applicable to your requirements 
for an author’s assistant. My experience in the NYS Assembly has a�orded me the opportunity to 
become familiar with the consolidated and unconsolidated laws of the State of New York. I also have 
extensive experience in legal and policy research.
In my position as Legislative Director for Ms. XXX, I prepare her personal legislation which deals with 
issues relative to her position as Senior Member of the NYS Assembly Standing Committee on XXXX. 
In as much as she is Chairperson of the XXX Committee I am, of course, heavily involved in the current 
welfare and Medicaid reform movement.

In response to your search for a part-time assistant, I believe my experience in the Legislature, and my 
research and writing skills qualify me for consideration. If you would like, I can provide you with 
current samples of my work.

To further acquaint you with the speci�cs of my background I am enclosing my resume. I hope you will 
consider me for this position. I look forward to meeting with you and discussing my quali�cations 
in more detail.

                  Sincerely, 
         Your Signature 
         Your Typed Name



student
judge’s choice

student
judge’s choice

Visual, Illustration, Single
Vanessa Solarz
Self-Portrait Oil on Canvas
Alexandria Technical College

collateral material, Stationery Package
Hali danielson
Schubert Supply Company
Central Lakes College

student
best of show

student 
Best of show
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The
Doors 

of Saint 
John’s

Saint John’s U
niversity ©

2012  Printing: Palm
er Printing, St. C

loud, M
inn.

ST  CLOUD.
on the mississippi

jump in.

sales promotion, Catalog
A.	 Adventure Advertising
	 Your Inspiration at Home Catalog
	 Your Inspiration at Home

Packaging, Single Unit
B.	 Johnson Group
	 Landucci Limoncello
	 Distiller Sales

Packaging, Single Unit
C.	 Creative Memories
	 Tool Kit
	 Creative Memories

Stationery package, Flat Printed
D.	 Creative Memories
	 Just Because Card Set
	 Creative Memories

Brochure, Four-color
E.	 Gaslight Creative
	 Mathew Hall Booklet
	 Mathew Hall

publication design, Cover
F.	 Thelen Advertising
	 St. Cloud Visitors Guide Cover
	 St. Cloud Convention and Visitors Bureau

Book Design (Entire Book)
G.	 Adventure Advertising
	 Joy Fast to Fabulous Book
	 Creative Memories

poster, Single
H.	 Saint John’s University
	 The Doors of Saint John’s
	 Saint John’s University

special event material, Card
I.	 Johnson Group
	 Holiday Card 2012
	 APH

Outdoor board, Flat
j.	 Red House Media
	 Crow River Dental “Big Smiles” Billboard
	 Crow River Dental

Outdoor board, Exterior Still or Static
K.	 Upland Advertising & Design, LLC.
	 Bar Harbor Supper Club
	 Bar Harbor Supper Club

Out-of-Home, Campaign
l.	 Gaslight Creative
	 Third Street Brewhouse Billboard
	 Third Street Brewhouse

non-traditional advertising, Single
m.	 Gaslight Creative
	 Third Street Brewhouse Mask
	 Third Street Brewhouse

consumer or Trade publication, full page
n.	 Gaslight Creative
	 Third Street Brewhouse Print Ad
	 Third Street Brewhouse

consumer or Trade publication, full page
o.	 Adventure Advertising
	 Impressions Ad: Shirt
	 Park Tools

consumer or Trade publication, campaign
p.	 Gaslight Creative
	 Third Street Brewhouse Ad Campaign
	 Third Street Brewhouse

newspaper, campaign, color
q.	 Gaslight Creative
	 Albany Apothecary Newspaper Ads
	 Albany Apothecary

digital advertising, websites, consumer
r.	 Leighton Interactive
	 Andy’s Harley Davidson
	 Andy’s Harley Davidson
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great theatre presents the

2012-2013 season get your
season

memBership

ToDay!

name here
anyplace
address 12345

nonprofit org
u.s postage paid

st. cloud, mn
permit no. 2426

great theatre
919 saint germain st w
st cloud, mn 56301

season memBerships
NOW ON SALE!

pick your own season tickets

+additional facility fees apply per ticket.
current season members receive first chance to renew their tickets 

beginning march 2nd. remaining season tickets go on sale to the  
general public march 15th 9:00 am online at:

www.greattheatre.org

jan. 11-20

presented in partnership with the college of saint benedict and st. johns university fine arts series

tickets: 
(320) 363-5777

sponsored by:

live on stage at 
the escher auditorium 
college of saint benedict
st. joseph, mn

learn more:
greattheatre.org

sponsored by:

1

2 3 4 5 6 7 8

9 10 11 12 13 14 15

16 17 18 19 20 21 22

23 24 25 26 27 28 29

30

S M T W T F S

1 2 3 4 5 6

7 8 9 10 11 12 13

14 15 16 17 18 19 20

21 22 23 24 25 26 27

28 29 30 31

S M T W T F S

1 2 3 4

5 6 7 8 9 10 11

12 13 14 15 16 17 18

19 20 21 22 23 24 25

26 27 28 29 30 31

July 2013
April 2013

Flag Day

Father’s Day
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 Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Cold Spring Fire 

Department Open House

Tom M.

Firefighter/EMT

Sauk Rapids

Blake S.
Firefighter

EMT/First Responder
St Cloud

0 2 . 1 7 . 1 2

Digital advertising, websites, Services
A.	 Red House Media
	 Staples Area Website
	 The City of Staples

Integrated campaigns, B-to-B, Reg./ Natl.
B.	 Creative Memories
	 Incentive Trip Campaign
	 Creative Memories

Integrated campaigns, Consumer, Local
C.	 Johnson Group
	 BINGO Campaign
	 Riverwood Healthcare Center

arts & sciences, Integrated Campaign
D.	 Adventure Advertising
	 2012-13 Theatre Season Campaign
	 Great Theatre

public service, Integrated Campaign
e.	 Hendricks Marketing
	 2013 St Cloud Area Firefighter Calendar
	 Leighton Broadcasting

Self-promotion, Stationery Package
f.	 Soulo Communications
	 Soulo Communications Stationery
	 Soulo Communications

Self promotion, Broadcast
g.	 Adventure Advertising
	 Sizzle Reel
	 Self

Self promotion, Dir. Market., Specialty Items
h.	 Soulo Communications
	 Thought That Counts - Brain Ice Molds
	 Soulo Communications

Self promotion, Cards, Invitations  
or Announcements
i.	 Adventure Advertising
	 Self Promotion - Open House Invite
	 Self

elements of advertising, Logo
k.	 HatlingFlint
	 Avinity Logo
	 Avinity

Self promotion, Integrated Campaign
j.	 Adventure Advertising
	 2012 Addy Materials
	 Adfed

elements of advertising, Illustration, Campaign
l.	 Adventure Advertising
	 Fluffy & Fido Illustrations
	 Creative Memories

elements of advertising, Illustration, Campaign
m.	 Creative Memories
	 Nordic Christmas
	 Creative Memories



www.mancaveworldwide.com

Apple*
Bacon Cheeseburger
BBQ
Beer
Beer and Cheddar
Black and Bleu*
Buffalo Wing Bleu Cheese*
Chicken Alfredo

Chicken Bacon Swiss Ranch
Chicken Chipotle
Chicken Cordon Bleu
Chili Cheese
Cranberry Wild Rice
Fajita
German
Hawaiian

Hot Italian
Jalapeño and Cheese
Jalapeño Pineapple*
Jamaican Jerk
Loaded Baked Potato
Mushroom and Swiss Chicken
Philly Cheese Steak*
Pizza with Mozzarella

Sauerkraut and Beer
Signature
Smoked Andouille
Smoked Polish
Southwest Fiesta
Tequila Lime Chicken
Three Alarm Fire (Habenero)
Tomato Basil with Parmesan

Man Law
If a man leaves his chair 
for a refill, his chair is not 

to be touched or claimed by 
anyone. If he does not return 
by the end of the commercial 
break, assume he has gone 

missing or been killed. 
You can call the police 
when the game is over.

EATEAT 4

#1. bring the heat
Hot Italian

Jalapeño Pineapple
Three Alarm Fire (Habenero)

#2. is that fruit?
Apple

Hawaiian
Cranberry Wild Rice

#3. the big three
Black & Bleu 

Philly Cheese Steak
Buffalo Wing Bleu Cheese

We’ve Made it easy. get a 3 Pack for $27

aWard Winning brats
It ain’t a MEATing without these Legendary Brats. 
Move over Baskin-Robbins, we have 32 kick-ass flavors 
crafted in Wisconsin from trim-free pork shoulder and other 
premium ingredients. There’s a reason these brats have 
won awards—because they’re damn good.

5 brats 16 oz. $9

*Best Sellers

Man Law
No man shall ever turn 

down free beer for any reason. 
Never. Ever. Seriously. Never.

DRINK

Man cave coozies $10
Beer in a can tastes better 

in a Man Cave Coozie. Get a three pack of neoprene coozies 
designed exclusively for 

Man Cave. 

bloody gary Mix 32 oz. $12Finally someone took this drink and ripped the skirt off.  Now man up and have a Bloody Gary.

steel bottle oPener $12
Made of stainless steel with a rubber grip. This baby is just like a bartender would use.

PoP off bottle oPener $18 Every time you use this people will be amazed. Be the highlight of your next party by popping 
caps right off beer bottles.

Man cave coasters $20
Make sure you’re ready with 30 cardboard Man Cave Coasters. DRINKDRINK

1010

A Man Cave 
best seller!

Join us for a fi rst-class a� ernoon as we commemorate 

regaining air service and thank those who have helped 

the St. Cloud region take off .

 DATE: JANUARY 9, 2013

 DESTINATION: ST. CLOUD REGIONAL AIRPORT

 ETA:  12:17 

2:03   PROGRAM BY AL KREMERS, MAYOR 
DAVE KLEIS & BILL TOWLE

 FARE:  NON-SPONSORS�–�����

SPONSORS�–�COMPLIMENTARY�TICKETS�
PER�SPONSOR�LEVEL

RSVP to Kim Loesch at 320.252.5247 by December 28, 2012.

Show your pride by creating and displaying 
your own aircra�  (see inside).

A CAUSE FOR 
CELEBRATION

THANK YOU

IT
IN

ER
A

RYOn behalf of the City of St. Cloud, the Greater 

St. Cloud Development Corporation and the 

St. Cloud Regional Airport, we would like to 

thank our sponsors and the entire community 

for making air service in St. Cloud a reality.

31096_invite3.indd   1 12/12/12   2:27 PM

www.LetsGoSTC.com  |  320-259-0300
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INSTRUCTIONS:

1. Cut out airplane along do�ed lines and fold in half. 

2. Insert wings and tail in the slots appropriately marked   

    with A, B or C. 

3. Tape a dime to inside nose of the folded airplane and 

    tape nose of plane closed.
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A CAUSE FOR CELEBRATION
Your boarding pass is enclosed. Please join us.

31096_invite_sticker.indd   1 12/12/12   2:27 PM
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Pro
gold
pro

gold
pro

gold
pro

gold

Sales promotion, Catalog
A.	 Adventure Advertising
	 Man Cave Catalog
	 Man Cave

Sales promotion, packaging, Campaign
B.	 Gaslight Creative
	 Third Street Brewhouse Packaging
	 Third Street Brewhouse

Sales promotion, Campaign
C.	 Gaslight Creative
	 Third Street Brewhouse Tap Handles
	 Third Street Brewhouse

collateral material, Book Design
D.	 Adventure Advertising
	 Here’s to Fabulous You Book
	 Creative Memories

collateral material, special event, Invitation
e.	 HatlingFlint
	 A Cause for Celebration Invitation
	 Greater St. Cloud Development Corporation

Out-of-Home, Campaign
f.	 Red House Media
	 Ernie’s on Gull Lake Spring and Winter Billboards
	 Ernie’s on Gull Lake

Out-of-Home, Campaign
g.	 Gaslight Creative
	 Third Street Brewhouse Illustration
	 Third Street Brewhouse

digital advertising, websites,  
consumer, Products
H.	 Gaslight Creative
	 Third Street Brewhouse Website
	 Third Street Brewhouse
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EAT, DRINK & BE MANLYEAT, DRINK & BE MANLY



Complete eye health  
examinations, five days per week.

The area’s best eyewear selection, 
with personal service.

NortherNeYeceNter.com    |    218-829-2020    |    2020 South 6th Street, BraiNerd, mN

Northern Eye Center offers expert technology, 

equipment and exams to help your children see 

their best. So schedule an exam, and find stylish 

frames at Great Northern Opticians that’ll make 

your kids look their best too.

Complete eye health  
examinations, five days per week.

The area’s best eyewear selection, 
with personal service.

Ready To updaTe
youR look? We did.

This spring we changed our appearance at 

Northern Eye Center. We also invested in 

leading technology and equipment to give 

you the best care. So stop by to see our new 

look, schedule an exam or discover some 

stylish frames that’ll update your look too.

Ready to update youR look? 
We did.

This spring we changed our appearance at 

Northern Eye Center. We also invested in leading 

technology and equipment to give you the best 

care. So stop by to see our new look, schedule an 

exam or discover some stylish frames that’ll 

update your look too.

Complete eye health  
examinations, five days per week.

the area’s best eyewear selection, 
with personal service.

This is 
getting 
ridiculous.

Yo
u 

ca
n’

t b
e 

se
rio

us
.

You’re allergic 
to gum? 
Yup. That doesn’t mean you 
can’t enjoy it, though.

Mints? That’s
a bit weird.  
Weird can be a good thing. 
Maybe not in this case, but... Hello, I’m Zac.  

I’m allergic to 
pineapple, gum, 
mints, and woolly 
bear caterpillars. 

[And Comic Sans]
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digital advertising, video,  
Branded content, more than 60 seconds
A.	 HatlingFlint
	 CentraCare Children’s Center Video
	 CentraCare Health System

digital advertising, Campaign
B.	 HatlingFlint
	 CentraCare Children’s Center Digital Campaign
	 CentraCare Health System

television, TV Self-promotion,  
Local (one DMA), Single
C.	 HatlingFlint
	 St. Cloud State University Self Promotion 60 spot
	 St. Cloud State University

Television, regional/national TV,  
Single, Services
D.	 HatlingFlint
	 St. Cloud State University Self Promotion 90 spot
	 St. Cloud State University

integrated campaigns, Consumer, Local
E.	 Adventure Advertising
	 “Like” Ad Campaign / Website
	 Northern Eye Center

self-promotion, Print
F.	 Impartium
	 Impartium Business Card
	 Impartium

self-promotion, Direct Marketing,  
Specialty Items
G.	 Zac Bettendorf Creative
	 Self-Promotional Take Away
	 Zac Bettendorf Creative

self-promotion, Ad Club or Marketing Club
H.	 QuarterTon Productions
	 We The Federation
	 AAF of Central Minnesota
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elements of advertising, Logo
A.	 Adventure Advertising
	 Ski Gull Logo
	 Mount Ski Gull

elements of advertising,  
Illustration, Campaign
B.	 Creative Memories
	 Hocus Pocus
	 Creative Memories

elements of advertising,  
Photography, Black & White
C.	 Adventure Advertising
	 Military
	 Evinrude

elements of advertising,  
Photography, Campaign
D.	 Adventure Advertising
	 Your Inspiration at Home Photography
	 Your Inspiration at Home

elements of advertising,  
Photography, Campaign
E.	 Adventure Advertising
	 Off-Road
	 Polaris

elements of advertising,  
Photography, Campaign
F.	 Adventure Advertising
	 Jagged X Razr
	 Polaris



Join us for a fi rst-class a� ernoon as we commemorate 

regaining air service and thank those who have helped 

the St. Cloud region take off .

 DATE: JANUARY 9, 2013

 DESTINATION: ST. CLOUD REGIONAL AIRPORT

 ETA:  12:17 

2:03   PROGRAM BY AL KREMERS, MAYOR 
DAVE KLEIS & BILL TOWLE

 FARE:  NON-SPONSORS�–�����

SPONSORS�–�COMPLIMENTARY�TICKETS�
PER�SPONSOR�LEVEL

RSVP to Kim Loesch at 320.252.5247 by December 28, 2012.

Show your pride by creating and displaying 
your own aircra�  (see inside).

A CAUSE FOR 
CELEBRATION

THANK YOU

IT
IN

ER
A

RYOn behalf of the City of St. Cloud, the Greater 

St. Cloud Development Corporation and the 

St. Cloud Regional Airport, we would like to 

thank our sponsors and the entire community 

for making air service in St. Cloud a reality.
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www.LetsGoSTC.com  |  320-259-0300
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INSTRUCTIONS:

1. Cut out airplane along do�ed lines and fold in half. 

2. Insert wings and tail in the slots appropriately marked   

    with A, B or C. 

3. Tape a dime to inside nose of the folded airplane and 

    tape nose of plane closed.
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A CAUSE FOR CELEBRATION
Your boarding pass is enclosed. Please join us.

31096_invite_sticker.indd   1 12/12/12   2:27 PM

Pro
judge’s choice

pro
judge’s choice

collateral Material,  
special event material, invitation
Hatling Flint
A Cause for Celebration Invitation
Greater St. Cloud Development Corporation

HatlingFlint Creative & Account Team,  
Creative Strategy, Copywriting & Design

Digital advertising,  
Websites, consumer, products
Gaslight creative
Third Street Brewhouse Website
Third Street Brewhouse

Kelly Zaske, Marketing Strategist

Jodie Pundsack, Creative Strategist

Michael Nelsen, Interactive Media Director

Ami Ohmann, Copywriter/Account Manager

Dan Benzick, SEO Dynamo

Marcela Ramos, Junior Graphic Designer/Web Designer

Pro
judge’s choice

pro
judge’s choice
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judge’s choice
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Elements of advertising, logo
adventure advertising
Ski Gull Logo
Ski Gull

Sam Voss, Account Executive

Tom Schmidt, Art Director

Self-promotion, Print
impartium
Impartium Business Card
Impartium

Simon Royzman, Director of Creative Technologies

Kristie Haubrich, Interactive Producer

Paul Nealy, Creative Strategist

Pro - Best
art direction

pro - Best 
art direction



Pro - Best
copywriting

pro - Best 
copywriting

Sales promotion, product or  
service sales presentation, catalog
adventure advertising
Man Cave Catalog
Man Cave

Matt Jensen, Creative Strategy

Matt Jensen, Account Executive

Brad Alexenko, Art Director

Matt Jensen, Copywriter

John Linn, Photographer

Michael Schoenecker, Photo Technician

Sales promotion, campaign
gaslight creative
Third Street Brewhouse Tap Handles
Third Street Brewhouse

Kelly Zaske, Marketing Strategist

Jodie Pundsack, Creative Strategist

Matt Haubritch, Graphic Designer/Illustrator

Michael Nelsen, Interactive Media Director

Pro
Best of show

pro
Best of show

www.mancaveworldwide.com

Apple*
Bacon Cheeseburger
BBQ
Beer
Beer and Cheddar
Black and Bleu*
Buffalo Wing Bleu Cheese*
Chicken Alfredo

Chicken Bacon Swiss Ranch
Chicken Chipotle
Chicken Cordon Bleu
Chili Cheese
Cranberry Wild Rice
Fajita
German
Hawaiian

Hot Italian
Jalapeño and Cheese
Jalapeño Pineapple*
Jamaican Jerk
Loaded Baked Potato
Mushroom and Swiss Chicken
Philly Cheese Steak*
Pizza with Mozzarella

Sauerkraut and Beer
Signature
Smoked Andouille
Smoked Polish
Southwest Fiesta
Tequila Lime Chicken
Three Alarm Fire (Habenero)
Tomato Basil with Parmesan

Man Law
If a man leaves his chair 
for a refill, his chair is not 

to be touched or claimed by 
anyone. If he does not return 
by the end of the commercial 
break, assume he has gone 

missing or been killed. 
You can call the police 
when the game is over.

EATEAT 4

#1. bring the heat
Hot Italian

Jalapeño Pineapple
Three Alarm Fire (Habenero)

#2. is that fruit?
Apple

Hawaiian
Cranberry Wild Rice

#3. the big three
Black & Bleu 

Philly Cheese Steak
Buffalo Wing Bleu Cheese

We’ve Made it easy. get a 3 Pack for $27

aWard Winning brats
It ain’t a MEATing without these Legendary Brats. 
Move over Baskin-Robbins, we have 32 kick-ass flavors 
crafted in Wisconsin from trim-free pork shoulder and other 
premium ingredients. There’s a reason these brats have 
won awards—because they’re damn good.

5 brats 16 oz. $9

*Best Sellers

Man Law
No man shall ever turn 

down free beer for any reason. 
Never. Ever. Seriously. Never.

DRINK

Man cave coozies $10
Beer in a can tastes better 

in a Man Cave Coozie. Get a three pack of neoprene coozies 
designed exclusively for 

Man Cave. 

bloody gary Mix 32 oz. $12Finally someone took this drink and ripped the skirt off.  Now man up and have a Bloody Gary.

steel bottle oPener $12
Made of stainless steel with a rubber grip. This baby is just like a bartender would use.

PoP off bottle oPener $18 Every time you use this people will be amazed. Be the highlight of your next party by popping 
caps right off beer bottles.

Man cave coasters $20
Make sure you’re ready with 30 cardboard Man Cave Coasters. DRINKDRINK

1010

A Man Cave 
best seller!

 2
01

2 
CA

VE
 G

UI
DE

EAT, DRINK & BE MANLYEAT, DRINK & BE MANLY



corporate sponsors

promotional sponsors

The 2013 addy committeeagency of record

ThanksThanks
Amy Imdieke & Anita Hollenhorst, ADDY Chairpersons

Lindsay Bales
Tara Dickinson

Becky Dingmann
Kristie Haubrich
Cory Hollenhorst

Lora Huhn
Bryce Jacobson

Rick Jensen
Jen Keul

Kelsey Krucker

Kayla Nesvold
Corinne Skoog

Greg Skoog

Special thanks to the entire committee and all other volunteers who 
helped with this year’s event. We appreciate your time and devotion 

to central Minnesota’s advertising industry!



FIN


